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Synopsis


This work tells the inside story of the MP3 revolution and Napster, which has made headlines around the world, as the record labels, musicians, Internet entrepreneurs and fans battle for control over the future of music. John Alderman has been part of the online revolution since the launch of HotWired, the world's first commercial Website. As the culture editor for Wired News, Alderman began covering the explosion of online music just as the MP3 phenomenon gathered steam. He has written for "Wired", "i-D", "Details" and "Salon", and is a frequent speaker on the subject of new media. "Sonic Boom" is a narrative of the phenomenon that's affecting musicians, such as the Beastie Boys and Public Enemy, who are reaching fans without record company support; entrepreneurs, who are distributing MP3 files without licensing agreements; and record industry executives, who are fighting for their business at every turn. Peopled with a sensational cast of characters that includes musicians, moguls, teenagers, and Internet entrepreneurs, "Sonic Boom" both exposes the recording industry's plight and also highlights the issues that all industries face in the information age.�



Synopsis�The Art Of Downloading Music is the first definitive guide to downloading music from the Internet. Written by renowned record producer and technical wizard Steve Levine, the book is aimed at beginners as well as already committed enthusiasts. The pocket-sized manual aims to help enable users to make the most of the ultimate and most sought after personal music system the iPod. Apple?s revolutionary web based music shop iTunes has now passed the 50 million-download milestone, and with users now downloading 2.5 million songs a week will see the total at the end of the year reach 150 million. With over 2 million iPods sold worldwide and the launch of the mini iPod, and iTunes due for launch in Europe this summer, this guide will be an essential purchase to guide enthusiasts through this new and exciting technology. In clear and concise terms, the book also aims to give readers a guide to making the most of the potential the web offers to music devotees for legally downloading their favourite music. With contributions from the music and software industries, the book explains the concept of copyright and recent legal disputes, and gives tips on how to get started and where and how to obtain music from the web. �






For the next generation of players and downloaders, a provocative scenario from a music industry think tank. From the Music Research Institute at Berklee College of Music comes a manifesto for the ongoing music revolution. Today, the record companies may be hurting but the music-making business is booming, using non-traditional digital methods and distribution models. This book explains why we got where we are and where we are heading. For the iPod, downloading market, this book will explain new ways of discovering music, new ways of acquiring it and how technology trends will make music "flow like water," benefiting the people who love music and make music.�
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